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General: Direct Sales

Sales Call Reluctance®  Impostors

Sales Call Reluctance® Overview

Sales Call Reluctance® Types

 0                    20                     40                    60                       80                   100

Prospecting Brake™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐
▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 31 37

Prospecting Accelerator™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐
▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 69 63

 0                    20                     40                     60                    80                    100

|Doomsayer SalesCR™ 0 32

Over-Preparer SalesCR™ ▐▐▐▐▐▐▐▐▐▐▐ 22 40▐▐▐▐▐▐▐▐▐▐▐

Hyper-Pro SalesCR™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 40 41▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐

Stage Fright SalesCR™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 39 42▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐

Role Rejection SalesCR™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 43 28▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐

Yielder SalesCR™ ▐▐▐▐▐▐▐▐ 17 32▐▐▐▐▐▐▐▐

|Social Self-Cons. SalesCR™ 0 35

Separationist SalesCR™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 28 46▐▐▐▐▐▐▐▐▐▐▐▐▐▐

mot. Unemancipated SalesCR™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 65 46▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐

Referral Aversion SalesCR™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 50 27▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐

|Telephobia SalesCR™ 0 36

|Oppositional Reflex SalesCR™ 0 9
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Prospecting Motivation™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐
▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 77 66

Prospecting Goal Level™ ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐
▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 100 49

Prospecting Goal Diffusion™ ▐▐▐▐▐▐▐▐▐▐
▐▐▐▐▐▐▐▐▐▐ 20 61

Problem Solving ▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐
▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐▐ 80 59
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 Note: This  report has been optimized for 300 dpi color printing.

See the SPQ*GOLD® Sales Development Report for a detailed explanation of test results. 


